
Bridge House Publ ishing
How to plan

The prepara t ion  fo r  your  book  launch shou ld  beg in  as  soon as
poss ib le .  You are  one o f  the  lucky  few who has  someth ing  accepted
for publ icat ion and you want to enjoy the success by shar ing i t  wi th as
many peop le  as  you can.  So th ink  about  how you wou ld  l i ke  to  oo
th is?  In  a  pub,  a  co f fee  shop,  book  shop,  a t  home? And then make
sure  the  p lann ing  is  fun ! ! !  Don ' t  make i t  a  chore-  en joy  the
exper ience !

Venue: 2-3 months before planned launch

check that the book wi i l  def in i te ly be avai lable- i f  you do i t  on the
same day  as  the  book  is  launched make sure  you can ge t  ho ld  o f  the
book in  p len ty  o f  t ime!  you can usua l ly  ob ta in  i t  f rom Br idge House a
week before the release date.

The choice of  venue real ly depends on what type of  af fa i r  you have in
mind and how many peop le  you p lan  to  inv i te .  l t  i s  wor th  f ind ing  ou t  i f
there are other local  wr i ters that  a lso have stor ies in the same
antho logy ,  then you are  more  l i ke ly  to  a t t rac t  a  la rger  number  and th is
may be  a  dec id ing  fac to r  when i t  comes to  venue.

ldeas :  a  co f fee  shop,  a  book  shop ( independents  migh t  be  more
recept ive)  l ib ra ry ,  museum,  un ivers i ty . ' .  .?  cons ider  your  ta rger
aud ience as  we l l ,  espec ia l l y  fo r  ch i ld ren 's  books ;  you  migh t  cons ider
contac t ing  your  loca l  schoo l .  For  b ib le  s to r ies  what  about  sunday
schoo ls?
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When you have an  idea o f  how many peop le  you th ink  you can br ing
a long ( t f r inX o f  fami ly ,  f r iends ,  co l leagues,  your  wr i t ing  group,  booK
c lubs ,  un ivers i ty  c rea t ive  wr i t ing  s tudents" . )  then you w i l l  have a  be t te r
idea of  the s ize and type of  venue you want and then approach them.

For  each group o f  peop le  you inv i te ,  e .g . th rough wr i te rs  g roups ,  work ,
f r iends  e tc  expec t  a  few f rom each group to  tu rn  up .  Expec t  abour
10% of  the  to ta l  number  o f  inv i tes  th rough group emai l  s t r ings l

We found ln Bangor that to have the launch at the coffee shop where
we have our wrltrng group was golng to be too expenslve to lay on a
buffet and drrnks. So we approached the local museum who were
happy to let us have the use of some of the rooms for free. The trlck
is to avoid charging people to come, to the contrary, a free glass of
wine/julce, nlbbles and that way they only have to BUY THE BOOK//!

Make sure there is a meet and greet
the  au thors ,  space fo r  peop le  to
somewhere  to  se l l  books .  See i f  vou
books  fo r  you .

area as people wi l l  want  to  meet
s i t  for  readings f rom the book,
can recru i t  someone wi l l ing to  se l l

Consider i f  you might want to associate the launch with a chari ty fund
raiser, perhaps donate a percentage of book sales and use this as
part of the advert ising plan.

Then f ind  ou t  i f  they  have any  spec ia l  requ i rements  fo r  adver t i s ing-  do
they have not ice boards,  a web si te,  any object ions to i t  being in the
paper  e IC.

ln Bangor, for example, we were asked to ensure that all publlclty
posters were blllngua/.

Also make sure they are happy for alcohol and food to be served ano
make arrangements of  you need p la tes,  g lasses etc .

ln Bangor the museum was happy to provlde glasses.

Try to see the venue and discuss how you wi l l  arrange i t -  v isual ise
lay  ou t  and see yourse l f  there !

the
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Dates

Set  your  da te  and s ta r t  p lann ing .  l f  there  are  a  few o f  you ,  de legate
responsibi l i t ies to ensure you have everything you need. Maybe have
someone happy to  shop fo r  the  beverages ,  someone happy to  hand le
pub l ic is ing  the  event ,  someone to  dea l  w i th  how the  even ing  w i l l  be ,
who w i l l  read,  o rder ing  the  books ,  e tc .

publicity

Please see the informat ion about how to wr i te a press release ano
how to  approach the  papers .  Make sure  you th ink  about  the  t im ing
and don ' t  do  i t  too  soon bu t  don ' t  m iss  the  boat  fo r  pub l i c is ing  the
event .  A lso  cons ider  emai l ing  loca l  wr i t ing  groups ,  book  c lubs ,
un ivers i t ies  e tc .
Use the  templa tes  (coming soon)  to  des ign  your  f l yers  and pos ters
and d is t r ibu te  in  l ib ra r ies ,  book  shops ,  loca l  p laces  o f  in te res t ,  co f fee
shops e tc .  wherever  you th ink  you migh t  have a  ta rge t  aud ience.  A lso
talk to everyone you know!! !  Make sure they know about i t  in plenty of
t i m e  a n d  r e m i n d  t h e m  a s  i t  l o o m s .

Emai l  o r  phone your  loca l  rad io  s ta t ion .
Loca l  magaz ines  tha t  migh t  be  happy to  g ive  you a  p lug .
Be sure to make people aware that the book wi l l  be avai lable for  sale,
te l l  them how much so  they  br ing  a long enough cash and tha t  au thors
wi l l  be  happy to  s ign !  Don ' t  fo rge t  the  pens ! l !

We act ively encourage authors to get involved with generat ing local
in te res t  in  your  books  bu t  how much or  l i t t le  you  do  is  en t i re ly  up  to
you.  We are  a lways  happy to  ass is t  and suppor t  in  whateveryou need.
Once we have the Product Informat ion Sheets detai l ing the book, and
posters etc I  am happy to provide this informat ion to venues or you
shou ld  be  ab le  to  download i t  f rom the  webs i te .
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